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Here we explain how Rightmove’s Directors have fulfilled their duty 
to promote the success of the Company and considered the 
interests of Rightmove’s key stakeholders when making decisions. 

Rightmove has a clear purpose, which is to make home moving 
easier in the UK by bringing together the UK’s largest audience of 
home hunters and the largest selection of available properties. 
Our ambition is to be the place that consumers and customers 
turn to as their property portal of choice, and to deliver that 
objective, Rightmove needs to be a business in which people want 
to work, invest and with which people want to partner. 

The Board and Senior Leadership Team, supported by all 
Rightmove employees, operates first on a  values-based, 
sustainable approach to strategic, financial and operational 
decision-making. Doing the right thing for our stakeholders and 
balancing all their interests is central to everything we do, and 
aligned to the requirements and expectations of stakeholder 
engagement under Section 172 of the Companies Act (the Act).

Our long-term business success relies on delivering an effective, 
innovative and sustainable service to our customers and 
consumers through our talented and committed employees and 
close working relationships with suppliers, providing long-term 
benefits to the wider UK property market and to our shareholders. 

It is essential to Rightmove’s success that we do not take the 
network effect for granted and remain committed to innovating 
our platforms to provide the best consumer property-search 
experience and the best tools and service to our customers.  
We have the opportunity to further reduce the carbon footprint of 
our customers and home hunters, and improve our own operating 
efficiency. In 2020, the Board approved new targets under our 
Environmental, Social and Governance (ESG) strategy to deliver 
greater benefits to our stakeholders and wider society, focusing 
on the long term sustainability of Rightmove’s business.

The events of 2020 required our Board to make some difficult 
decisions and to react quickly to market conditions, balance 
the interests of our stakeholders and remain focused on our 
long-term objectives. The Board met more frequently and 
engaged with stakeholders to react, recover and reinvent the 
way we do business.

Rightmove’s key stakeholder groups are our shareholders, 
customers, consumers, employees and regulators. Here we 
explain how the Board engages with and manages our 
relationship with our key stakeholders by describing some  
of the Board and Committee decisions made in 2020.

 Shareholders

We have long-standing relationships with our largest shareholders; many 
have owned Rightmove shares since the Company’s flotation in 2006. 
Currently our Top 10 shareholders own over 53% of shares in issue, with a 
geographic split of 51% held in the UK, 37% held in North America and 
12% in the Rest of the World. Rightmove’s shareholders own the 
Company and expect to earn a return on their investment. 

Strategy Engagement 

Our strategy is one of 
sustainable, long-term growth 
and shareholder returns through 
successful delivery of our 
business strategy.

Our policy is to return all excess 
free cash to our shareholders. 

We are committed to maintaining 
constructive dialogue with 
shareholders and have actively 
engaged with them through online 
results presentations, question 
and answer sessions, investor calls 
and online meetings. The range of 
topics covered have included 
business performance, ESG policy 
and corporate governance. 

Our Chair and Executive Directors 
maintain an “open door” policy for 
current and potential investors to 
meet online, or in person if 
possible, beyond the regular 
results calendar. Our Investor 
Relations team has provided 
information to investors and 
arranged calls and meetings with 
management all year.

Board decisions

The Board considers the interests of all shareholders when making 
decisions which may affect them and acts fairly as between members 
of the Company.
•  The Board responded to the coronavirus pandemic and closure  

of the UK property market in March by focusing on liquidity and 
supporting Rightmove’s customers, taking the difficult decision  
to cancel the 2019 final dividend.

•  It remains the Company’s capital management policy to return all 
excess free cash to shareholders and we are pleased to confirm the 
resumption of our share buyback programme in March and declare the 
payment of a final dividend for 2020 of 4.5p per share in May 2021.

•  The Board took the precautionary measures of applying for access 
to the Government’s Covid Corporate Financing Facility (CCFF) and 
extending the Group’s committed revolving loan facility with Barclays 
Bank plc for 12 months. No CCFF commercial paper was issued and 
no amounts drawn under the loan facility.

•  The Remuneration Committee Chair contacted shareholders to 
explain the application of our Remuneration Policy in 2020 and 
proposals for the 2021 bonus and performance share plan targets 
(see the Directors’ Remuneration Report). 

•  The Nomination Committee reviewed the Board and business 
succession plan, recommended the appointment of our new CFO, 
and the Board Chair invited our major shareholders to introductory 
meetings to discuss a range of topics.

•  The Board discussed and approved an ESG strategy, including an 
environmental reporting and governance framework aligned to 
TCFD, and has subscribed to the Science Based Targets initiative 
and the UK’s net zero emissions objective. These decisions have 
been influenced by shareholder feedback on investors’ ESG policies 
and their desire to invest in sustainable businesses (see the 
Environmental, Social and Governance Report).
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 Customers

Our customers are principally estate agents and new home developers 
who advertise properties for sale or to rent on Rightmove platforms.

Strategy Engagement 

Our strategy is to provide our 
customers with the best 
platforms to promote their 
services and support them with 
innovative products, market 
intelligence tools and training to 
achieve their business 
objectives.

We actively seek to understand 
and respond to our customers’ 
business requirements by 
engaging regularly with them 
through our account 
management and customer 
experience teams, webinars and 
training. 

Board decisions

In response to the coronavirus pandemic, the Board:
•  agreed to support our customers with heavily discounted fees over a 

six month period, with the highest discount of 75% for four months, 
coinciding with the first lockdown and property market closure

•  approved an extension of the discount strategy after four months, 
constantly monitoring feedback on customer economics and 
sentiment

•  approved the launch and roll out of our online viewings service, to 
help customers to promote properties and manage leads effectively 
during restricted and busy periods.  

The strategic plan and product development roadmap was approved 
by the Board in the year and provides for:
•  further investment in people and technology for our customer 

support and management teams  
•  development of customer tools and products to optimise agents’ 

and developers’ market reach and efficiency, including the roll out  
of the appointment booking system, Viewings Manager, for lettings 
agents

•  more investment in customer support, training and compliance with 
a dedicated team, and increased frequency of webinars available via 
the Hub.

 Consumers

Our consumers are home hunters, home sellers and researchers who 
spent 15.9 billion minutes on Rightmove platforms in 2020.

Strategy Engagement 

Our strategy is to provide the 
largest and best quality online 
marketplace for property buyers, 
home sellers and landlords 
together with market intelligence 
and research tools and advice to 
help make home moving easier. 

We engaged with consumers 
directly through our consumer 
newsletter and webinars. Our 
consumer support and marketing 
teams responded to consumer 
enquiries, acting on feedback and 
concerns about property 
advertisements, data protection 
and staying safe online. Our 
Product Development team 
responded to consumer feedback 
about the functionality and design 
of our platforms, which informed 
enhancements to our mobile and 
desktop search functionality and 
property details pages.

Board decisions

The Board approved our response to the Coronavirus pandemic:
•  using our platforms to provide consumer updates and advice on 

home moving during periods of lockdown and restrictions affecting 
the property markets in England, Scotland and Wales

•  providing Rightmove’s property data to inform Government 
statistics and publishing factual data to counter negative 
commentary on the property market and support home movers 
and sellers as the property market recovered.  

The Board approved the business and strategic plans, which provide 
for continued investment in:
•  consumer tools and services, including Viewings Manager, enhanced 

sold price search functionality, new property alerts, affordability  
tools, environmental information and improvements in our IOS  
and android Apps

•  cyber security, fraud prevention and data protection to help keep  
our users safe online  

•  automating our data quality processes, ensuring the accuracy of 
property data advertised on Rightmove 

•  product development to improve property search and information 
available on our platforms and enable the consumer experience to  
be more intuitive and tailored to individual requirements

The Board and Audit Committee received regular updates on cyber 
security and data protection and approved extra investment in 
resources to ensure consumer data privacy and security continue  
to be prioritised as the external environment changes.
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 Employees

Rightmove directly employs around 560 people across the UK, based 
out of offices in London, Milton Keynes and Newcastle. Rightmove’s 
long-term success depends on the shared commitment, talent, skills 
and values of its employees.  

Strategy Engagement 

Our strategy is to make 
Rightmove a great place to work 
through an open, collaborative 
culture, based on the belief that 
we are all in it together. Rightmove 
aims to be a supportive and 
inclusive employer with a diverse 
workforce.

Directors received feedback from 
our teams via online events and 
communications, including 
regular Town Hall webinars, 
question and answer sessions, 
Board presentations and 
employee surveys (see the 
Environmental, Social and 
Governance Report).

Board decisions

In response to the Coronavirus pandemic:
•  around one third of Group employees were placed on furlough for up to 

four months at 90% of uncapped salary – the Board subsequently 
approved repayment of the Coronavirus Job Retention Scheme grant 
which had covered 80% of their full salary

•  the entire Board and the Group’s Senior Leadership Team took a 
voluntary 20% reduction in salary in recognition of the impact of  
Covid-19 on our stakeholders

•  a full employee-support package was agreed, including online crisis 
management training and support for team leaders, tailored webinars 
on topics such as home schooling and mental well-being and additional 
practical support, such as an extra ten days’ paid leave for those with 
caring responsibilities.

The Board also agreed:
•  the extension of employee share plans: SIP free shares and Sharesave 

grant of options, and pension benefits to Van Mildert employees
•  an enhanced ESG strategy, which took employee preferences into 

account in the selection of charities and community support focusing 
on local issues, diversity and inclusion

•  the Nomination Committee’s recommendation of action plans to 
improve diversity in the succession pipeline and continue to address 
Rightmove’s gender pay gap.

 Suppliers

Rightmove works closely with our larger suppliers. Principally in relation to 
the provision of technology, marketing, recruitment and professional 
services. Rightmove aims to build strong relationships with suppliers so it 
can successfully deliver projects whilst maximising cost efficiencies and 
enhancing outcomes.

Strategy Engagement 

Our strategy is to select suppliers 
who meet our ethical standards, 
can deliver excellent service, pay 
them promptly and work closely to 
ensure close alignment of interests.

We engage with suppliers before 
entering into agreements, regularly 
throughout the contract period and 
on renewal. 

Board decisions

•  The Audit Committee has approved a new risk and compliance 
framework, which will oversee the supplier risk management 
framework agreed in 2019 to ensure a consistent and compliant 
procurement policy in relation to key areas of spend or risk.

   The Board endorsed the Payment Practices Report and the prompt 
payment of suppliers, with no payment delays arising directly from 
the Coronavirus pandemic.

 Regulators and industry bodies

Rightmove is regulated by the Information Commissioner’s Office for data 
protection and the FCA for some credit referencing and rent guarantee 
insurance services.  We work with professional property organisations 
including The Property Ombudsman and Propertymark to support our 
customers in meeting all relevant regulations and codes of best practice.

Strategy Engagement 

Our strategy is to work with our 
regulators and professional bodies 
to meet the Group’s regulatory 
responsibilities and help our 
customers comply with their 
responsibilities to ensure our 
platforms offer a safe and 
transparent market for consumers.

We engage with regulators and 
professional bodies through 
regulatory reporting and direct 
consultation on emerging trends, 
new legislation and best practice 
solutions for our customers and 
consumers. 

Board decisions

•  The Board approved the 2020 Business Plan, with continued 
significant investment in people and systems focused on cyber 
security, fraud prevention and data protection.

•  The Audit Committee approved a new risk management framework, 
including the appointment of a Legal and Compliance Director, and 
formation of a new Risk Committee with responsibility for 
monitoring operational risks and reviewing the effectiveness of 
controls (see the Risk Management section of the Strategic Report).

•  The Board reviewed the Group’s cyber security and incident 
response plans, including enhanced controls introduced to secure 
our platforms, internal business systems and protect personal data.
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